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Our nation depends on small businesses.

Small Businesses:
• Employ 47.5% of the private workforce
• Pay 40.8% of total U.S. private payroll 
• Account for 99.7% of all firms with paid employees
• Created 66% of net new jobs in the past 25 years 

OUR NATION’S JOB CREATORS



SMALL BUSINESS CHALLENGES
• It’s not easy being small. Small businesses 

face many costs and challenges.
• What goes on in Washington, D.C., has a big 

effect on small businesses. 
• New regulations can unduly burden small 

businesses: added complexity, paperwork, 
labeling, product redesign, costly outside 
expertise, licensing, training, permits

• Small businesses lack the resources—time, 
personnel, expertise, and money—to get 
involved in the federal rulemaking process. 



The Office of Advocacy is the independent 
voice for small business within the federal 
government.

• Created by Congress in 1976
• Located in Washington, DC, with 10 

regional field offices
• Represents small businesses before 

Congress, the White House, and the 
federal agencies

• Funct ions independent ly of the SBA, 
Congress, and the White House

OFFICE OF ADVOCACY



• Regulatory Mission 
Advocacy oversees compliance with the Regulatory Flexibility Act (RFA). This law 
requires federal agencies to consider flexible approaches to health, safety, and 
other regulatory goals

• Research Mission
We research small business issues and the small business economy. We sponsor and 
disseminate small business data and statistics

• Wemonitor proposed congressional legislat ion for its potential impact on 
small business

• Outreach
We gather small business input from around the country

ADVOCACY’S MISSION



The Regulatory Flexibility Act  of 1980:
• Requires agencies to estimate the impact of 

proposed regulations on small businesses. 
• Requires agencies to consider less costly ways of 

achieving their goals.
• Requires 10-year review for rules that impact small 

entities 

Regulatory Cost  Savings:
• In FY 2018, Advocacy’s intervention resulted in 

changes to 18 specific rules that reduced the small 
business regulatory burden, including $253.3 
million in quantifiable cost savings.

REGULATION



REGULATORY FLEXIBILITY ACT OF 1980
Threshold Question 

Will the rule, if promulgated, have a “ significant  economic impact”  on a 
“ substant ial number of small ent it ies” ? 

• Agency must consider this question at proposed and final rulemaking.
• If no, agency head may so “certify” and no further analysis is required.
• If yes, agency must prepare and publish for comment an Initial Regulatory 

Flexibility Analysis (IRFA) for a proposed rule and Final Regulatory Flexibility 
Analysis (FRFA) for the final rule. 



SBREFA PANELS

• Small Business Regulatory Enforcement and Fairness Act (SBREFA) Panels
• EPA and OSHA must conduct a Small Business Advocacy Review (SBAR) Panel before 

publishing an IRFA.
• Dodd-Frank created CFPB and made it a covered agency under the SBREFA 

• Small Entity Compliance Guides
• Judicial review



WHITE HOUSE REVIEW OF REGULATIONS
• Executive Order 12866 and the Office of Information and Regulatory Affairs (OIRA)
• Centralized interagency review of significant regulatory actions.

• The Office of Advocacy participates on a confidential basis.
• “Regulatory Impact Analysis.”

• assess aggregate costs and benefits
• consider feasible alternatives
• avoid duplication
• choose the most cost-effective alternative 

• Meetings upon request with Interested Stakeholders during review
• See http://reginfo.gov
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REGULATORY REFORM

• Two recent regulatory Executive Orders. 
• Executive Order 13771 - Reducing Regulation and 

Controlling Regulatory Costs
• Executive Order 13777 - Enforcing the Regulatory Reform 

Agenda
• Advocacy is working to leverage these Executive Orders to 

achieve cost savings for small businesses.
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https://www.whitehouse.gov/the-press-office/2017/01/30/presidential-executive-order-reducing-regulation-and-controlling
https://www.whitehouse.gov/the-press-office/2017/02/24/presidential-executive-order-enforcing-regulatory-reform-agenda


REGULATORY ROLLBACK AND REFORM
• Advocacy has always stood for reducing 

unnecessary new burdens on small 
business. 

• Now, Advocacy is helping reform existing 
regulatory burdens

• We are seeking input on regulations that 
stall job creation and impose excessive 
costs

• We are hosting Regulatory Reform 
Roundtables around the country

• Fill out the Regulatory Feedback Form 
on our webpage
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EX: INITIAL  REGULATORY  FLEXIBILITY  ANALYSIS

What significant  alternat ives might  exist?

What small ent it ies are regulated?

What are the reasons for the rule?

What are the agency object ives?

What is the economic impact?

What is the potential economic impact of the rule on small entit ies?

Initial
Regulatory
Flexibility
Analysis

• Are there multiple ways to achieve the 
statutory objectives?

• Perform outreach activities to identify other 
alternatives

• Compare compliance costs to revenue, 
profit, other financial/ nonfinancial 
characteristics 

• Calculate disproportionality

• Often taken from Preamble of the rule
• Explains the need for the rule in terms the public can 

understand

• Explains the legal basis
• The rule must achieve statutory 

requirements

• Identify and describe diversity
• Estimate numbers

Does the rule duplicate, overlap or 
conflict  with other Federal rules?



TYPICAL COMPLIANCE COSTS TO CONSIDER

Implementat ion Costs Capital & Equipment Costs Operat ion & Maintenance Costs

• Rule familiarization
• Consultants (e.g., lawyers, 

accountants, engineers)
• Process changes
• Financial management
• Human resources management 

• Software
• Hardware
• Machinery 
• Safety equipment
• Retrofitting / Remodeling 

• Employee training
• Additional labor
• Recordkeeping and reporting
• Administrative
• Maintenance and repair  
• Inventory management 
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DATA RESOURCES
 Agency outreach

• Roundtables / public meetings
• Requests for Information (RFIs)
• Advanced Notice of Proposed Rulemaking
• Public comments
• Other information collections

 Internal agency data
• Supervisory data
• Administrative data

 Office of Advocacy resources
• Roundtables
• SBREFA panels
• Staff economists
• Small business economic research studies

 Public government data
• Census Bureau

• Statistics of U.S. Businesses (SUSB)
• Survey of Business Owners (SBO)
• Annual Survey of Entrepreneurs (ASE)

• Bureau of Labor Statistics
• PPI
• Wage data

 Trade associat ions
 Member data
 Survey data

 Other sources
• Academic studies
• Private industry/market reports
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OFFICE OF ECONOMIC RESEARCH
Mission:

• “Examine the role of small business in the American economy and the contribut ion which small 
business can make in improving competition, encouraging economic and social mobility,…, 
promot ing exports, stimulating innovat ion and entrepreneurship…”

• “Study the ability  of financial markets and institutions to meet small business credit  needs...”
• “Assist the development and strengthening of minority and other small business enterprises.” 

Object ives:
• Conduct and promote economic research that provides an environment for small business growth.
• Sponsor datasets on small businesses to investigate their status and role in the economy. 
• Analyze the economic impact of policy proposals that affect small businesses to inform policy 

decisions.
Resources:  

• Team of 4 research economists, 4 regulatory economists, 1 economic research fellow, and 1 Acting 
Director of Economic Research. 



• Research:
• Contributionsof Small Businesses  (Small Business GDP, Jobs supported by small business, 

Patented innovations)

• Stateof Small Businesses  (Small Business State Profiles, Trends in Entrepreneurship)

• Needsof Small Businesses (Access to capital, Regulatory Relief)

• Data:
• Disseminate small business data to the public, White House, and Congress 

• Identify data gaps measuring small business economic activity 

• Cosponsor, analyze, and update small business data

SMALL BUSINESS RESEARCH AND DATA



Examples:
• Small Business Profiles for each state
• Studies on small business lending and alternative finance
• Small business statistics on frequently asked questions
• Research on minority-, veteran-, and woman-owned businesses
• Contract reports on timely small business topics

RESEARCH



• Economic Studies

• Issue Briefs

• Fact Sheets

• Infographics

RESEARCH PRODUCTS



INFOGRAPHICS: U.S. SMALL BUSINESS CONTRIBUTIONS



SMALL BUSINESS IN THE U.S. ECONOMY
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• Economic Activity
• Firms, Establishments, Employment, Receipts, 

Payroll 
• Industry

• NAICS Sectors (2 digit) and Industries (6 digit)
• Geographic Area

• US, State, County, Congressional District, MSA
• Firm Size 

• Employment Size
• Receipt Size 

• Business Characteristics 
• Characteristics of Business Owners 

SMALL BUSINESS DATA



OTHER  FEDERAL  DATA



USING STATE DATA



Advocacy’s Regional Outreach 

• Our 10 regional advocates and two 
national advocates bridge the gap 
between small businesses and  
Washington policymakers 

• We meet with small businesses 
around the nation, discover the 
real-world effects of federal 
policies and regulations, and 
inform Capitol Hill and federal 
agencies

NATIONWIDE OUTREACH



NATIONWIDE OUTREACH
Advocacy’s Outreach: Rural Issues

National Rural Affairs Advocate: Joseph Knilans
• Advocates for small business, small government entities and 

non-profit organizations
• Represents rural areas in all regions
• Helps identify new issues and concerns of small business owners



Advocacy’s Outreach: Manufacturing and Technology

National Advocate for Manufacturing and Technology: Thomas Rossomando

• Identify federal regulations damaging to small business employment 
growth and its bottom line through national forums and roundtables.

• Represent small businesses’ federal regulatory concerns in all industries, 
and with an emphasis on manufacturing and technology.

• Address and organize small business interests regarding upcoming trade 
negotiations.

NATIONWIDE OUTREACH



PROVIDING INPUT
• Advocacy relies on small business input, but we need 

input that helps build our case to the agency.
• If an existing or proposed regulation is causing your 

problems, we need details—
• Which regulation and which provisions of it? 
• Can you propose a better way of meeting the goal?
• How can you measure the burden of the regulation? 
• How much would it cost you?
• In what specific ways – such as added payroll costs, hiring 

lawyers or consultants?



GET INVOLVED

• Visit Advocacy’s website and share 
your experiences complying with 
federal regulations on our Regulatory 
Feedback Form: 
www.sba.gov/advocacy

• Subscribe to our email listservs and 
follow us on social media to stay up to 
date on new regulation and other key 
issues.

• Attend Regional Regulatory Reform 
Roundtables in your area



Social Media

• LinkedIn

ADVOCACY 
UPDATES



Social Media

• LinkedIn
• Facebook

ADVOCACY 
UPDATES



Social Media

• LinkedIn
• Facebook
• Twitter

ADVOCACY 
UPDATES



Advocacy Website

http://advocacy.sba.gov

ADVOCACY 
UPDATES

http://advocacy.sba.gov/


What’s New?
• 13 regulatory issue roundtables 

in Washington.
• 23 regional roundtables in 16 

states.

• Visits to 67 small businesses in 
15 states

• Changes to 18 specific rules.
• $253.3 million in small business 

cost savings.

ADVOCACY 
UPDATES



What’s New?
• On March 21, 2019, the 

Environmental Protection Agency 
published a proposed rule 
seeking comment on two 
different aspects of the nation’s 
gasoline supply.

• A change to fuel standards that 
would allow gasoline with 15 
percent ethanol to be sold 
during the summer. 

• Changes to the credit market 
that drives the Renewable Fuel 
Standard.

• Advocacy submitted a letter to 
EPA during the comment period.

ADVOCACY 
UPDATES



Monthly 
Regulatory 
Alerts

ADVOCACY 
UPDATES



ABOUT SBA PROGRAMS AND SERVICES

Small Business Administration programs

Some of SBA’s programs include:
• Small business loan guarantees: 7(a) 

loans, 504 loans
• Disaster assistance 
• The National Ombudsman
• Government contracting information 

and assistance
To learn more, visit the SBA website, 
www.sba.gov, or contact your SBA district 
office.



• Independent office
• Listens to small business concerns
• Fights burdensome regulation on small business
• Provides research and statistics on small business
• Brings your input back to our nation’s leaders

SUMMARY



STAY  IN  TOUCH!

• Karen Villatoro 
Regulatory Economist
karen.villatoro@sba.gov
(202) 205-6941

• Dave Rostker
Assistant Chief Counsel for 
Environment and Regulatory 
Reform
david.rostker@sba.gov
(202) 205-6966



STAY  IN  TOUCH!
• Les Davies

Region 5 Advocate
les.davies@sba.gov
(614) 477-2616

• Joe Knilans
National Rural Affairs Advocate:
joseph.knilans@sba.gov
(608) 441-5264

• Tom Rossomando
National Manufacturing and 
Technology Advocate
thomas.rossomando@sba.gov
(610) 382-3093



STAY IN TOUCH: REGIONAL ADVOCATES
Region 1: Keegan Shepardson

keegan.shepardson@sba.gov
(857) 276-4411

Region 2: Christine Myers
christine.myers@sba.gov
(212) 264-7752

Region 3: Elmo Rinaldi
elmo.rinaldi@sba.gov
(610) 382-3093

Region 4: Bruce LeVell
bruce.levell@sba.gov
(404) 625-5312



STAY  IN  TOUCH!
Region 6: Rhett Davis

Rhett Davis@sba.gov
(504) 202-6946

Region 7: Adrienne Foster
adrienne.foster@sba.gov
(816) 426-4843

Region 8: Vacant

Region 9: Marina DeWit
marina.dewit@sba.gov
(602) 745-7231

Region 10: Apollo Fuhriman
apollof@sba.gov
(206) 553-0390
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