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Hello.



I’m Julie Hamilton.



I’m a Principal, Brand Partner at +Intention.



I’ve spent 20 years in branding and marketing.



I’ve spent 20 years in branding and marketing.



(Not really...)



Limits



Regardless of the size of
the company, the industry, or the budget,

we’re all navigating the same thing.



Small





Resources



Every organization is 
working within their resources to address

common marketing challenges.



MARKETING CHALLENGE



(What your customers know about you)

Awareness

MARKETING CHALLENGE



MARKETING CHALLENGE



(What your customers believe about you)

Perception

MARKETING CHALLENGE



MARKETING CHALLENGE



(Where your customers learn about you)

Presence

MARKETING CHALLENGE



Successful marketing comes from
focused efforts and purposeful planning,

not from large budgets.



So what’s the secret?







Share key marketing
principles that will enable you to

maximize your impact.

TODAY’S GOAL



1.Awareness

MARKETING CHALLENGES



(What your customers know about you)

Awareness



Awareness

Limited visibility of your services



Lack of established program value

Awareness



Cluttered communications environment

Awareness



How can you break through?



MARKETING PRINCIPLE

Position yourself in a
simple, relevant way for your customers.



1.Pick your promise

PRINCIPLE IN PRACTICE



1.Pick your promise
2.Establish recognition

PRINCIPLE IN PRACTICE



1.Pick your promise
2.Establish recognition
3.Reinforce and repeat

PRINCIPLE IN PRACTICE



FRESHBOOKS CLOUD ACCOUNTING



FRESHBOOKS CLOUD ACCOUNTING



FRESHBOOKS CLOUD ACCOUNTING



FRESHBOOKS CLOUD ACCOUNTING



1.Awareness
2.Perception

MARKETING CHALLENGES



(What your customers believe about you)

Perception



Perception

Misconception about your role



Lack of trust

Perception



Miscalculation of your relevance

Perception



How can you connect more effectively?



MARKETING PRINCIPLE

Make it about the customer.



1.Create a clear picture

PRINCIPLE IN PRACTICE



1.Create a clear picture
2.Speak their language

PRINCIPLE IN PRACTICE



1.Create a clear picture
2.Speak their language
3.Communicate with them,

not at them

PRINCIPLE IN PRACTICE



NEBRASKA TOURISM



NEBRASKA TOURISM



NEBRASKA TOURISM



1.Awareness
2.Perception
3.Presence

MARKETING CHALLENGES



(Where your customers learn about you)

Presence



Presence

Finite resources to drive maximum impact



Limited customer touchpoints

Presence



Many channels, only one of you

Presence



How can you maximize your output?



MARKETING PRINCIPLE

Select your moments.



PRINCIPLE IN PRACTICE

1.Define your success



1.Define your success
2.Make every interaction count

PRINCIPLE IN PRACTICE



1.Define your success
2.Make every interaction count
3.Map it, build it, track it

PRINCIPLE IN PRACTICE



COMMUNICATIONS PLANNING



COMMUNICATIONS PLANNING



MARKETING PRINCIPLES

1. Position yourself in a simple,
relevant way for your customers.



MARKETING PRINCIPLES

1. Position yourself in a simple,

2. Make it about the customer.

relevant way for your customers.



MARKETING PRINCIPLES

1. Position yourself in a simple,

2. Make it about the customer.
3.Select your moments. 

relevant way for your customers.



Panel discussion



Dan Sowry

Assistant Chief, Ohio EPA, Division of Environmental and Financial Assistance

daniel.sowry@epa.ohio.gov

Jennifer Feyerherm

Environmental Assistance Coordinator, Wisconsin Department of Natural Resources

jennifer.feyerherm@wisconsin.gov

Patrick Hoermann

SBEAP, King County Washington

patrick.hoermann@kingcounty.gov

Our panelists

Julie Hamilton

Principle, Brand Partner at +Intention

julie.hamilton@workwithintention.com

Our moderator

PANEL DISCUSSION






