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OUR NATION’S JOB CREATORS

Our nation depends on small businesses.

Small Businesses: Small

i o businesses
 Employ 47.5% ofthe private workforce Accounted
 Pay 40.8% oftotal U.S. private payroll (o Jjf for66%

of net

o Account for 99.7% of all firms with paid employees NETNEWJOBS ey

* Created 66% of net new jobs in the past 25 years
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SMALL BUSINESS CHALLENGES

It’s not easy being small. Small businesses
face many costs and challenges.

What goes on in Washington, D.C,, hasabig
effect on small businesses.

New regulations can unduly burden small
businesses. added complexity, paperwork,
labeling, product redesign, costly outside
expertise, licensing, training, permits

o Small businesses lack the resources—time,
personnel, expertise, and money—to get
Involved in the federal rulemaking process.
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OFFICE OF ADMOCACY

The Office of Advocacy is the independent
voice for small business within the federal
government.

 Oreated by Congressin 1976

e Located in Washington, DC, with 10
regional field offices

* Representssmall businessesbefore
Congress, the White House, and the
federal agencies

* Functionsindependently of the SBA
Congress, and the White House
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ADVOCACY'S MISSION

* Regulatory Mission
Advocacy oversees compliance with the Regulatory Hexibility Act (RFA). Thislaw
requiresfederal agenciesto consider flexible approachesto health, safety, and
other regulatory goals

» Research Mission
We research small businessissues and the small business economy. \We sponsor and
disseminate small business data and statistics

« \We monitor proposed congressional legislation for its potential impact on
small business

» Outreach
We gather small business input from around the country
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REGULATION

The Regulatory Hexibility Act of 1980:

» Requiresagenciesto estimate the impact of
proposed regulations on small businesses.

* Requiresagenciesto consider less costly ways of
achieving their goals.

» Requires 10-year review for rulesthat impact small
entities

Regulatory Cost Savings:

* In FY2018, Advocacy’sintervention resulted in
changesto 18 specific rulesthat reduced the small
business regulatory burden, including $253.3
million in quantifiable cost savings.
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REGULATORYFLEXIBILITYACT OF 1980

Threshold Question

Will therule, if promulgated, have a*“ significant economicimpact” on a
“substantial number of small entities” ?

« Agency must consider this question at proposed and final rulemaking.
 Ifno,agencyhead may so “certify” and no further analysis is required.

* Ifyes, agency must prepare and publish for comment an Initial Regulatory

Flexibility Analysis (IRFA) for a proposed rule and Final Regulatory Flexibility
Analysis (FRFA) for the final rule.
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SBREFAPANELS

« Small Business Regulatory Enforcement and Fairness Act (SBREFA) Panels

 EPAand OSHAmust conduct a Small Business Advocacy Review (SBAR) Panel before
publishing an IRFA.

o Dodd-Fank created GAPB and made it a covered agency under the SBREGA
o Small Entity Compliance Guides
 Judicial review

U.5. SMALL BUSINESS ADMINISTRATION

OFFICE OF ADVOCACY

REGULATION e RESEARCH e OUTREACH



WHITE HOUSE REMEW OF REGULATIONS

Executive Order 12866 and the Office of Information and Regulatory Affairs (OIRA)

Centralized interagency review of significant regulatory actions.
« The COffice of Advocacy participates on a confidential basis.

“Regulatory Impact Analysis.”
e assess aggregate costs and benefits
» consider feasible alternatives
 avoid duplication
» choose the most cost-effective alternative

Meetings upon request with Interested Stakeholders during review
Seehttp://reginfo.gov
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REGULATORY REFORM

e Two recent regulatory Executive Orders.

e Executive Order 13771 - Reducing Regulation and
Controlling Regulatory Costs

e Executive Order 13777 - Enforcing the Requlatory Reform
Agenda

» Advocacy isworking to leverage these Executive Ordersto
achieve cost savings for small businesses.

SSSSSSSSSSSSSSSSSSSSSSSSSSS
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https://www.whitehouse.gov/the-press-office/2017/01/30/presidential-executive-order-reducing-regulation-and-controlling
https://www.whitehouse.gov/the-press-office/2017/02/24/presidential-executive-order-enforcing-regulatory-reform-agenda

REGULATORYROLLBACK AND REFORM

» Advocacy hasalways stood for reducing
unnecessary new burdens on small
business.

* Now, Advocacy is helping reform existing
regulatory burdens

* We are seeking input on regulationsthat
stall job creation and impose excessive
costs

* We are hosting Regulatory Reform
Roundtables around the country

 Fill out the Regulatory Feedback Form
on our webpage
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EX INITIAL REGULATORY FLEXIBILITY ANALYSIS

What is the potential economicimpact of the rule on small entities?

What significant alternatives might exist?

* Arethere multiple waysto achieve the

statutory objectives?

*  Perform outreach activitiesto identify other

alternatives

Doestherule duplicate, overlap or
conflict with other Federal rules?

What isthe economicimpact?

»  Compare compliance coststo revenue,
profit, other financial/ nonfinancial
characteristics

e Calculatedisproportionality

What are the reasonsfor therule?

»  Often taken from Preamble of the rule
*  Explainsthe need for the rule in termsthe public can
understand

What are the agency objectives?

Initial
Regulatory

Flexibility
Analysis

* Explainsthelegal basis
*  Therulemust achieve statutory
requirements

What small entitiesare regulated?

* Identify and describe diversity

« [Estimate numbers
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TYPICAL COMPLIANCE COSTS TO CONSIDER

Implementation Costs Capital & Equipment Costs Operation & Maintenance Costs

* Rulefamiliarization « Software » Employeetraining

« Consultants (e.qg., lawyers, * Hardware » Additional labor
accountants, engineers) « Machinery « Recordkeeping and reporting

* Processchanges « Safety equipment « Administrative

* Hnancial management « Retrofitting/ Remodeling « Maintenance and repair
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DATARESOURCES

> Public government data
* CensusBureau
o Statisticsof U.S. Businesses (SUSB)
» Survey of Business Owners (SBO)
e Annual Survey of Entrepreneurs (ASE)
» Bureau of Labor Statistics

» Agency outreach
* Roundtables/ public meetings
* Requestsfor Information (RFAS)
» Advanced Notice of Proposed Rulemaking
* Publiccomments
» Other information collections

« PPI
» \Wagedata
> Internal agency data
« Supervisorydata > Trade associations
o Administrative data » Member data

> Surveydata

» Office of Advocacy resources
 Roundtables » Other sources

» SBREFApanels » Academicstudies

o Saff economists * Privateindustry/market reports

e Small business economic research studies
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OFFICE OF ECONOMIC RESEARCH

Mission:
« “Examinetherole of small businessin the American economy and the contribution which small

business can make in improving competition, encouraging economic and social mobility,...,
promoting exports, stimulatinginnovation and entrepreneurship...”

« “Studytheability of financial marketsand institutionsto meet small business credit needs...”
« “Assist the development and strengthening of minority and other small business enterprises.”
Objectives:
» Conduct and promote economic research that provides an environment for small business growth.
» Sponsor datasets on small businessesto investigate their status and role in the economy.
» Analyze the economic impact of policy proposalsthat affect small businessesto inform policy
decisions.

Resources:

» Team of 4 research economists, 4 regulatory economists, 1 economic research fellow, and 1 Acting
Director of Economic Research.
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SMALL BUSINESS RESEARCH AND DATA

» Research:
o Contributionsof Small Businesses (Small Business GDP, Jobs supported by small business,
Patented innovations)

o ateof Small Businesses (Small Business State Profiles, Trendsin Entrepreneurship)

» Needsof Small Businesses (Accessto capital, Regulatory Relief)

» Data:
» Disseminate small businessdatato the public, White House, and Congress

 |dentify data gaps measuring small business economic activity

» Cosponsor, analyze, and update small businessdata
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RESEARCH

Examples:

« Small Business Profilesfor each state
Studies on small businesslending and alternative finance
Small business statistics on frequently asked questions
Research on minority-, veteran-, and woman-owned businesses
Contract reportson timely small businesstopics

NUMBER OF FIRMS

oM MM
148M

15M
10M 8.0M
5M . - 1.9M 25M 1.tM HJM 75IV .

— [

SBO
[2012]  Nopminority ~ Minority ~ American Asian Yeteran Black or Hispanic Euall Woman Male
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Alaska Native American Woman
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Economic Studies

Issue Briefs

Fact Sheets

Infographics

U5 SMALL BUSINESS ADMINISTRATI

OFFICE OF ADVOCACY ISSUE BRIEF

IssuE Brier Nusner 12, SepTempeer 14, 2016

Minority Business Ownership:
Data from the 2012 Survey of Business Owners

MicHaeL MoManus, Recuaory EconomsT

The U.S. minority population has grown rapidly. According to the U.S. Census Bureau, 37% of the U.S.
population identifies as part of at least one minority class. The populations of five states, including the two
largest, California and Texas, are now over 50% minorities.! Many other states, counties, and cities are
approaching this threshold, thus und ding minority busi p 1s increasingly important.

MNationwide, 29% of busi are majority ed by minorities, and this share is quickly increasing.
The recently released 2012 Survey of Business Owners (SBO) provides a unique opportunity 1o examine
how specific minority groups are performing in the economy as a whole, the disparities they face in sales
and employment, and the business characteristics that distinguish them.

Minority-owned businesses form a significant portion of the U.S. economy. In 2012, 8.0 million minority-
owned businesses contributed $1.38 trillion in revenue and 7.2 million jobs to the economy. Their im-
portance was also emphasized during the recent economic recession when minority-owned businesses
were an important source of business growth. From 2007 to 2012, the five vears enveloping the economic
recession, a net 2 million minority-owned businesses were created, while a net | million nonminority-
owned businesses closed. During that time, minorities increased their share of overall business ownership
from 22% 1o 2%%. Further minority ed busi d an additional $335 billion in sales and
1.35 million in employment.

1/ ing Ent hip. Minority f are Iv underrepresented compared with
their share ofme pcpu]mmn, but entrepreneurship within mmomv gmups is on the rise. The largest minor-
ity groups, Black/African Americans and Hispanics, own disprop 1y fewer busi than their

non-Hispanic White counterparts. The share of smaller groups, such asAsmns and American Indians, is
closer or equal to parity (See Table 1).

I. Based on percent of the population not identifying as solely non-Hispanic white. The other three majority-minority
states are: the District of Columbia, Hawaii and New Mexico.

Issue Briefs are produced in the Office of Economic Research of the Office of Advocacy. They are online at www.
sba, wan\uocac !rssue briefa. For information visit or contact www. snmgcm!an vocacy: U.S. Small Business
Adm Third Street, 5.W., Washi (202) 205-5533, fax (202)
205-6028, aﬂmcacy@sna gov. For press inguires, please contact Be Patout, elle. patout@sba gov.
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NET NEW J0BS
WHAT IS A SMALL BUSINESS?

A small business is an independent business with
fewier than 500 employees.

Small
businesses
accounted
for 66%
of net
news jobs.

4

BED, [2000-2017]

MALL BUSINESSES COMPRISE:
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INFOGRAPHICS: U.S. SMALL BUSINESS CONTRIBUTIONS

- s T 30.2M SMALL BUSINESSES IN THE U.S.
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SMALL BUSINESS IN THE U.S. ECONOMY

Small and Large Business GDP, 1958—2014 (Trillions $) Small Business Share of GDP, 1958-2014 (percent)

16 58%
14 56%
12 54%
10 52%

8 50%

6 48%

W small business
4

46%

large business

2 44%
0 42%
1958 1962 1966 1970 1974 1978 1982 1986 1990 1994 1998 2002 2006 2010 2014 1958 1962 1966 1970 1974 1978 1982 1986 1990 1994 1998 2002 2006 2010 2014
Source: SBA Office of Advocacy calculations of data from the U.S. Department of Commerce, Source: SBA Office of Advocacy calculations of data from the U.S. Department of Commerce, Bureau of
Bureau of Economic Analysis. Prepared under contract SBAHQ-15-M-0146 Economic Analysis. Prepared under contract SBAHQ-15-M-0146
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SMALL BUSINESS DATA

e Economic Activity

e Firms, Establishments, Employment, Receipts,
Payroll
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2019 Small Business Profile

United States !

30.7 million Small Businesses

59.9 million Small Business Employees

* I n d u St ry 99.9% 0:::::: Businesses Dmn;jh of United States Empr::;
* NAICS Sectors (2 digit) and Industries (6 digit) T e

Overall United States Economy

» Multiple economic indicators consistently signaled a strengthening US economy in 2018. In the third quarter of 2018,
the United States grew at an annual rate of 3.4%. The United States’s 2017 growth rate of 2.2% was up from the 2016
rate of 1.6%. (Source: BEA)

o Geographic Area
o US, State, County, Congressional District, MSA
. Firm Size Em | by - size (i ' \ = United States small businesses employed 59.9 million

. e people, or 47.3% of the private workforce, in 2016.
120M (Source: SUSE)

« Employment Size -
P the increase of 1.8% during the prior 12-month period.

e Recelpt Size
100 to 439 (Source: CPS)

- - - aom The number of proprietors increased in 2017 by 1.9% rel-

4 Bu S I n e SS a raCt e r ISt ICS 2010 99 ative to the previous year. (Source: BEA)
fewer than 2! Firms empluyiing fmr than 20 employ\?es experienced
- - - the largest gains, adding 1.2 million net jobs. The small-
° aracteristics of Business Owners ° st i wer s emploin 40053 emplpes,

oo 00s 2010 215 hich added 259,591 net jobs. {Source: SUSE)

The Small Business Profiles are produced by the US Small Business Administration's Office of Advocacy (http:/fadvocacy.sba.gov). Each re-
port incorp the mast t data to present a unique snapshot of small businesses. Srrnffbus.lr'ss.ses are definad
for this profile as firms employing fewer than 500 emplayees. Net small business job change, emp of ity

and exporter share statistics are based on the 2016 Statistics of US Businesses (SUSE), 2016 Annual Survey DfEntrEprEneJrs {ASE], and
2016 International Trade Administration (ITA) date, respectively.

» The employment situation in the United States continued to improve. In February 2019, the unemployment rate was
3.8%, down from 4.1% in February 2018, (Source: CPS)

Firms with fewer than 100 employees have the largest
share of small business employment. Figure 1 provides
further details on firms with employees. (Source: SUSB)

Private-sector employment increased 1.1% during the 12-
month period ending in February 2019. This was below

more than 500

g
=

Small businesses created 1.8 million net jobs in 2016.

Ill

SBA Office of Advocacy 1

United States Small Business Profile, 2019
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OTHER FEDERAL DATA

11 I RS ADHMITHESTRAT1O0N

o Small Business Data Resources

Small Business Data Resources: U.S. Federal Government

7

Agency Data Program

Popular Programs for Small Business Data

Bureau of Labar Stat. Business Empl. v i v W 19497 0. |www bls.gofhdm/

Ciansus Burean Ann, Business Surv. v v v W i v v v W W 018 a W CENSUS. Qoviprograms-suneys/ase. himl

Cansis Bureau Ann, Surv, of W i i i if i W W W if a4 at | wwcemsus. oo programs-surveysiase. himl

Ciansus Burean Business Dynamics Stat, v i v v 15877 i W CEnsUs. gowoes et aproducts/hosfindex. him|

Consus Bureau Nonemplower Statistics Y '.n' W W 1947 a W CENsUS. Qoviprograms-suneysnonamployer- statistics itml
Cansus Bureau Statistics of .5, Bus. Y v V V V ¥ 1981 A, | www Census. goaprograms-surveys/sush itm

Cansus Bureau Survey of Business [l i i W i i Vv Vv [l 1987 Bt | www.cemsus. goviprograms-sunveys/sha. htm

Federal Reserve Board Sr. Loan Off. Opinian W i W 1980 0. | www federalresenve guwdetasloes itm

Federal Reserve Board Small Business Credit v v v v v v v v 2000° 4. | www.newyorkfed.org/smallbusiness

FOIC/FFIEC Qtrly. Small Bus. Loans y 105* b wwwfidic gowhank analyticalighp/index.himl
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NATIONWIDE OUTREACH

Advocacy’s Regional Outreach

e Qur 10regional advocates and two
national advocates bridge the gap
between small businesses and
Washington policymakers

 We meet with small businesses
around the nation, discover the
real-world effects of federal
policies and regulations, and
Inform Capitol Hill and federal
agencies
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NATIONWIDE OUTREACH

Advocacy’s Outreach: Rural Issues

National Rural Affairs Advocate: Joseph Knilans

e Advocates for small business, small government entities and
non-profit organizations

e Represents rural areas in all regions

e Helps identify new issues and concerns of small business owners
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NATIONWIDE OUTREACH

Advocacy’s Outreach: Manufacturing and Technology

National Advocate for Manufacturing and Technology: Thomas Rossomando

 |dentify federal regulations damaging to small business employment
growth and its bottom line through national forums and roundtables.

e Represent small businesses’ federal regulatory concerns in all industries,
and with an emphasis on manufacturing and technology.

e Address and organize small business interests regarding upcoming trade
negotiations.
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PROVIDING INPUT

» Advocacy relies on small business input, but we need
iInput that helps build our case to the agency.

o [f an existing or proposed regulation Is causing your
problems, we need detalls—
 Which regulation and which provisions of it?
e Can you propose a better way of meeting the goal?
 How can you measure the burden of the regulation?
« How much would it cost you?

 In what specific ways — such as added payroll costs, hiring
awyers or consultants?
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GET INVOLVED

* Visit Advocacy’s website and share
your experiences complying with ,
federal regulations on our Regulatory ==
Feedback Form: =
www.sba.gov/advocacy

 Subscribe to our emalil listservs and "
follow us on social media to stay up to Ry ' Do
date on new regulation and other key
ISsues.

« Attend Regional Regulatory Reform
Roundtables in your area
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ADVOCACY

U.5. Small Business Administration - Office of Advocacy L

Advocacy is hosting a S5mall Business Outreach Meeting on trade agreements with
Japan, European Union, and United Kingdom in Columbus, Chio on March 26.

Tuesday, March 26, 2019

L L 9:00 AM - 12 PM
0 ‘ l a e l a Ohio State University Fisher College of Business
Mason Hall

2nd Floor Mason Rotunda
250 W Woodruff Ave
Columbus, OH 43210

Your participation will greatly assist the Office of Advocacy in communicating to
Congress how the trade agreements being negotiated will affect your business.

L] Small businesses do not need experience in all three markets to participate, and can
. | I n e I n provide feedback on a particular market.

https://go.usa.gov/xEGkk - Go here to see more info and Register!

&

INTERNATIONAL TRADE %
Outreach Meeting
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ADVOCACY

OFFICE OF ADVOCACY

Social Media

SBA Office of

Advocacy
{@Advocacy SBA

Home
[ ]
* LinkedIn
Photos
Reviews
e Facebook
Videos
Posts
Events
Community

Info and Ads

yle Liked « M Following + | # Share

Posts

SBA Office of Advocacy bl
April 2 at 1:57 PM - £¥
SBA Office of Advocacy is hosting a National Waters of the U.S.

Roundtable in Tampa, FL on Thursday. Check out the website for more
info and to RSVP.

hitps:/fadvocacy.sba.gov/. .. /sba-office-of-advocacy-national.../

ADVOCACY SBA GOV

SBA Office of Advocacy National Waters of the U.S.
Roundtable, April 4, 2019

©>
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ADVOCACY

Office of Advocacy @ @AdvocacySBA - Mar 26 A
Thank you to all the small businesses that were able to join us in Columbus, Ohio
today to give us your feedback on trade agreements!

R i

For meore on Advocacy's International small business cutreach see here:

Social Media T

e LinkedIn
e Facebook
e Twitter
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ADVOCACY

REGULATION

REGULATION

Advocacy Website il

Regulatory
Flexibility
Act

http://advocacy.sba.gov

Regulatory Burden Reduced For Small Businesses In FY
2018

OFFICE OF ADWV...

AGENCY ROUNDTABLES

—

from Small Businesses

Advocacy to Hold Roundtables Across the United States to Hear

News Regulation Research

REGULATORY ALERTS
=,

DOL Proposes 35K Overtime Rule
Threshold

REGULATORY ALERTS

Alcohol And Tobacco Tax And
Trade Bureau Announces 2019
Trade Practice...

Resources Connect About

L Speak

March 2019 Small Business
Advocate

‘Small Busipess Facts: Spntlig*ﬁ:_
On Women=Owned Employer
Businesses

Let Us Know

Q
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http://advocacy.sba.gov/

ADVOCACY

What’s New?

e 13 regulatory issue roundtables

REPORT

in Washington. Regulatory
e 23 regional roundtablesin 16 Flexibility

states. Act
e Visits to 67 small businesses in

15 states
e Changes to 18 specific rules.

e $253.3 million in small business
cost savings.
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ADVOCACY

What’s New?

e On March 21, 2019, the
Environmental Protection Agency
published a proposed rule
seeking comment on two
different aspects of the nation’s
gasoline supply.

e A change to fuel standards that
would allow gasoline with 15

percent ethanol to be sold
during the summer.

. REGULATORY ALERTS
* Changes to the credit market B
that drives the Renewable Fuel EPA Requests Comment On Increasing Ethanol In Summertime Gasoline
Standard. And On Reforms To The Renewable Fuel Standard Credit Market

* Advocacy SmeItted d Ietter to U.5. SMALL BUSINESS ADMINISTRATION

EPA during the comment period. OFFICE OF ADVOCACY



ADVOCACY
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March 28, 2019

Please see the update from the SBA Office of Advocacy. You can stay up-to-date on our office by reading our
comment letters and reviewing our research. As always, we are seeking your input on current regulatory alerts
and your participation in our regulatory roundtables. Please be in touch directly with the listed Advocacy contact

for any questions or comments on these topics. Feel free to contact me with other questions or concerns.
O | . l - Les Davies
Region 5 Advocate

REGULATORY REFORM INITIATIVE

I t ‘ g u I a l O ry President Trump has made regulatory reform a centerpiece of his agenda. Since the Office of Advocacy is the

independent voice for small business within the federal government, our office has developed a Regulatory
Reform Action Plan to make sure the agencies keep small business issues in mind as they work to accomplish this

goal. We are hosting Regional Regulatory Reform Roundtables across the country to gather small businesses’
e rt S input about federal regulations that are most burdensome to them. Advocacy is using the information gathered at
these roundtables to inform agencies, Congress, and the public on how specific regulations can be modified or
removed to help small businesses.

We will be planning more roundtables soon. Keep an eye on this webpage for updated information on Advocacy's
involvement in helping to reduce the regulatory burden on our nation’s small businesses.

Also, we have created a form for small businesses to let us know about the federal regulations that are
burdensome to them. Please feel free to fill that form out here and distribute to small businesses who may be
interested. It will help us shape our future regional regulatory roundtables.

CALL FOR SMALL BUSINESS RESEARCH TOPICS
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ABOUT SBAPROGRAMS AND SERMICES

Small Business Administration programs

Some of SBA's programs include:
« Small business loan guarantees: 7(a)
loans, 504 loans
* Disaster assistance  grow your
» The National Ombudsman S iness

e Government contracting information
and assistance

To learn more, visit the SBAwebsite,
www.sba.gov, or contact your SBAdistrict
office.

Start and
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SUMMARY

 Independent office

Listensto small business concerns

Hghts burdensome regulation on small business

Provides research and statistics on small business

Brings your input back to our nation’s leaders

_ OFFJAROEADVOCACY
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STAY IN TOUCH!

Listservs (News, regulatory news, research and statistics) e Karen \/1 | |at oro
www.sba.gov/content/connect-us-0

Regulatory Economist
O Website advocacy.sba.gov karen.villatoro@sba.gov
(202) 205-6941

O Email advocacy@sba.gov

» Dave Rostker

Assistant Chief Counsel for
Environment and Regulatory

ﬁ Facebook facebook.com/AdvocacySBA

o Twitter twitter.com/AdvocacySBA Reform
david.rostker@sba.gov I !
@ LinkedIn https://www.linkedin.com/company/ (202) 205-6966 S A
u-s-small-business-administration-office-of-advocacy |_|
1.5, SMALL BUSINESS ADMINISTRATION U.idsrrr?iiligtarl;iiig:“
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STAY IN TOUCH!

Listservs (N ot h and statistics * Les Davies
istservs (News, regulatory news, research and statistics :
www.sba.gov/content/connect-us-0 Reg|0n 5 Advocate
les.davies@sba.gov
O Website advocacy.sba.gov (614) 477-2616
« Joe Knilans
O Email  advocacy@sba.gov National Rural Affairs Advocate:
joseph.knilans@sba.gov
ﬁ Facebook facebook.com/AdvocacySBA (608) 441-5264
« Tom Rossomando
o Twitter twitter.com/AdvocacySBA National Manufacturing and
Technology Advocate —
@ LinkedIn https://www.linkedin.com/company/ thomas.rossomando@sba.gov S A
u-s-small-business-administration-office-of-advocacy (610) 382-3093 I J

U.S. Small Business
Administration
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STAYIN TOUCH: REGIONAL ADVOCATES

Region 1: Keegan Shepardson

keegan.shepardson@sba.gov
(857) 276-4411

Region 2: Christine Myers
christine.myers@sba.gov
(212) 264-7752

Region 3: EImo Rinaldi
elmo.rinaldi@sba.gov
(610) 382-3093

Region 4: Bruce Le\&ll | —
bruce.levell@sba.gov
(404) 625-5312 Sl A|

U.S. Small Business

U.5. SMALL BUSINESS ADMINISTRATION Administration
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STAY IN TOUCH!

Region 6: Rhett Davis
Rhett Davis@sba.gov
(504) 202-6946

Region 7: Adrienne Foster
adrienne.foster@sba.gov
(816) 426-4843

Region 8: Vacant

Region 9: Marina DeWit

marina.dewit @sba.gov
(602) 745-7231

Region 10: Apollo Fuhriman

apollof@sba.gov
(206) 553-0390 US. SMALL BUSINESS ADMINISTRATION
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